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The 118th China Daily-use Articles Trade
Fair took place from July 24-26, 2025 at
the Shanghai New International Expo
Center, featuring 190,000 sqm of space
and 15 themed zones. Over 3,000 brands
showcased their products to more than
100,000 professional visitors, with new
launches, forums, and matchmaking
sessions driving efficient connections and

stronger international engagement.



Exhibitor Statistics
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M5 e8I
TOP 8 by Material Category

21.84%\

Plastic Products

bRl

A ; s, |

Tablevﬁi _ 15'81%‘ Stainless SteeTPlr%o%gfﬂi _ HEREE ‘
Sk S s i 5.06%
Storage gﬁ?{fﬁi _ 13'89%‘ Hﬁ?ﬁgi - 8.03% ‘
Kitcf’?_fvigi _ 11.37%|  synthetic Fibée?sfiﬁﬂﬁ - 5.58%
Househorl%—?d}%c;ﬁni - 9-59%‘ Bamboo & Wood ;?ggﬂi - 4.87% ‘
Fashion Accﬂgsf?oﬁi - 5'61%‘ Cotton é?ﬁiﬂi . 3.8% ‘
Disposable_l?rk(l%iiﬁ . 5'33%‘ GIia&’si%vf\*/igErllzi.l . 3.8% ‘




ab 5 S1FRE

Featured Partner Pavilions
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Fujian Pavilion Huairen Pavilion Gaoyang Towel Pavilion Cup & Flask Sub-Committee, CSAIA

KEATITRENEERERS

Yangtze River Delta Industrial Design & Fashion Lifestyle Expo
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The expo spans industrial design and fashion lifestyle, covering fields such as major national innovations, artificial intelligence, and home fashion.
It highlights cutting-edge trends, new research achievements, technological applications, and immersive on-site experiences.
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Exhibitor Testimonials
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We have participated in CDATF for
many years. At this year’s event, we
held in-depth discussions with
buyers from across the world. The
feedback was very positive, our
new products gained wide atten-
tion and created new business
opportunities. We sincerely appre-
ciate the organizer’s professional
services and  comprehensive
support, and look forward to
returning to Shanghai next July.
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This year’s CDATF was highly rewarding. We further
strengthened relationships with existing clients and
connected with numerous new ones, creating fresh
opportunities for business growth. As a high-quality
industry platform, the fair enabled face-to-face commu-
nication that truly showcased the value of our products.
We look forward to returning in July next year!
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Participating in this year’'s CDATF was a great success.
We engaged with procurement professionals from
diverse channels, secured a strong volume of orders,
and collected valuable feedback and insights. The
exhibition was vibrant and dynamic. We look forward
to returning to Shanghai next year and sincerely wish
the CDATF continued success and growth.
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Every July, we return to the CDATF to connect with buyers from multiple channels—including

distributors, wholesalers, supermarkets, and e-commerce platforms. Through direct conversa-

tions, we gained clear insights into current consumer trends and market needs. We are grateful to

the fair for providing a professional and effective platform and look forward to participating again

in July next year.
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Leading Brand Exhibitors Gather
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Exhibitor logos displayed are for partial reference only, in no particular order.



Buyer Statistics
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Breakdown by Business Type
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Institutional & Individual Buyers
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Breakdown - Institutional &
Individual Buyers
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Corporate Procurement
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Individual Buyers
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Breakdown - Supermarkets & Retail:
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Buyer Satisfaction
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Overall Buyer Satisfaction
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Satisfied with This Edition
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Synthetic Fiber Products
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Meet specific exhibitors or companies for business discussions
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Meet new people and create new opportunities
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Strengthen relationships with existing contacts
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Explore new trends and innovations in the industry
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Global Attendance at a Glance
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Record-breaking attendance of 1,184 overseas buyers from 70+ countries and regions showcased CDATF 2025’s growing international influence. Buyers came
from Asia, Europe, the Middle East, Africa, and the Americas, demonstrating CDATF’s global reach.
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One-Stop Sourcing — Onsite & Beyond
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Onsite Matchmaking Sessions
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At CDATF 2025, four dedicated sessions connected overseas buyers with export-ready Chinese
source factories in categories such as kitchenware, drinkware, storage, and cleaning supplies. A
total of 223 one-on-one meetings were arranged, enabling overseas buyers to connect directly
with qualified factories and secure concrete export opportunities.

SiEWEBRZH
Multilingual Guided Tours
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CDATF 2025 organized multilingual tours in English, Korean, and Vietnamese, each lasting 90
minutes and featuring selected export-ready factories. The tours provided motivated buyers

) Ak ek & B
INAL BUYERS DELEGATION ¥
BAT T % B with an efficient, solution-oriented sourcing experience while guiding them directly to selected

export-ready factories.

BaEikmANF - 365KMRS
Smart Sourcing Assistant
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The Smart Sourcing Assistant offers overseas buyers 365-day access to sourcing support, continuously matching their procurement needs with exhibitor product

portfolios. This year-round service enables buyers to discover new products efficiently, stay connected with reliable suppliers, and extend their sourcing journey
well beyond the show floor.
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Buyer Geographic Breakdown

16 Fi#EBeijing&Tianjin 1.23%

Hfth Others 6.21%

14 11178 Shanxi 1.38%

17 BEFR Shaanxi 1.02%
13 @)I| Sichuan 1.54% ———o

430Eg Henan 6.48%
6 & Anhui  5.78%

11 #B4t Hubei 2.13%
10 #® Hunan 2.40%
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Selected Professmnal Buyer Groups
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8 ja[dtHebei 4.74%
—— 15iZ5"Liaoning 1.33%
5 W%k Shandong 6.07%
3717 Jiangsu 7.43%
1 ki@ Shanghai 25.23%
2 #1T Zhejiang 17.22%
9 JIFg Jiangxi 2.60%
12 8% Fujian 1.63%
7T’k Guangdong  5.58%
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78 professional wholesale markets from 52 cities in 23 provinces across China joined CDATF 2025, engaging in dedicated

onsite sourcing activities.
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B IE’% Qinghai Province
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Xining City Commodity Market

IJ.I E% Shandong Province
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Yantai Sanzhan Commodity Wholesale Market

WM E LR KT

Liaocheng Xiangjiang Guangcai Big Market

BB/ NS

Weihai Commodity Market
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Linyi City Luozhuang District Ceramic Mall
SENRTEER TS miEk

Heze Huadu Commodity City

Il 57 55 % 720 BR 35

Linyi Meiduo Trade City

HI T 42 IR P

Liaocheng Fuyuan Mall

;I ﬁ-\% Jiangsu Province
IR

Yancheng Investment Promotion Market
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Suning Universal Commerce & Trade City
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Wuxi International Investment Promotion City

RNBRRATHH
Taizhou Wentai Big Market
ACEHNS

Taicang E-commerce Association
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Suzhou E-commerce Association
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Wuxi E-commerce Association
BMNBEFESHE

Changzhou E-commerce Association

IJ.I E% Shanxi Province
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Taiyuan Jiancaoping Market

ET—% Liaoning Province
ABREE AT

Shenyang Wu'ai Big Market

;;E;I% Zhejiang Province
BEHETFESHE

Huangyan E-commerce Association

X B E R BRI

Yiwu City International Trade City

TREBFDE

Ningbo E-commerce Association

EXEEDS

Jiaxing E-commerce Association
ANIERRKES
Zhejiang Business and Trade Federation

e EEDE

Hangzhou Linping E-commerce Association

ﬁ%&% Anhui Province
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Hefei Anhui Big Market
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Suzhou City Yiwu Trade City
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Huaibei Wholesale Purchasing Group
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KEHRE A

;EH Eﬁ% Hunan Province
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Changsha Gaogiao Big Market
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Shaodong International Trade City
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Zhengzhou Bairong World Trade Mall
B Ot RE

Zhoukou Hua Yao City
AHRERAZ 12

Kaifeng Haode Trade Plaza
R A B T B3k

Zhengzhou World Trade Mall

BERXM7

Luoyang Guanlin Market
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;E.I.:I t% Hebei Province
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Shijiazhuang Taihe South Third Market
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Handan Zhejiang Trade City
BKEERER LTS

Hengshui Wenjin Street Wholesale Market

MaBHRTZ

Xingtai Yudong Market

B%E% Shaanxi Province
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Northwest Light Industry Wholesale Market
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Yulin City Guangyu Wholesale Market
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Yulin City Tiancheng Comprehensive Wholesale Mall

Anyang Honghe Commodity Wholesale Market
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Jiaozuo Xinshanyang Mall Department Store Wholesale Market
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Nanyang Guangcai International Market

FERKF#HETH

Xuchang Jiajiale Wholesale Market

Changchun Zhongyuan Commerce & Trade City
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Daily Necessities Mall
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Targeted Attendee Program (TAP) - Privileged Buyers Club BETR

- e . TAP Privilege Buyers
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Target buyers with clear procurement intention who are from shopping mall, supermarket,
lifestyle store, e-commerce platform, etc.

I 55 R M NHEETh
Business Matchmaking
Meetings
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Sample TAP Buyer List
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Highlighted Onsite Activities
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Coffee Peripheral Products Development Matchmaking
MR ZERERTERFENERIES

Online Channels & Anchor Procurement - Product
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Selection Matchmaking SENRLERELHARIFERE, WERRS
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Overseas Buyer Delegation Matchmaking (Vietnam/Korea) tHiEs, 1];&5@]71&;%}5’9?:“ , HAfFBEREE
MR FEREHES NXESEFEDNEHE, BB ET!
Supermarket Procurement Matchmaking
,‘& EERELAERH TR SRR [ was very satisfied with the products at CDATF 2025. The
S FHE matchmaking sessions were well-organized, with precise

JD.com Household Cleaning & Daily Necessities exhibitor matches, efficient services, and high-quality
Sourcing and Trend Matchmaking participants. I discovered many new products and look

forward to even better sessions and exhibitors next year.
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INSi8rh INSRFET  Xiaoxiang Supermarket (Meituan)
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CDATF 2025 showcased the latest industry trends and innovations, offering us valuable networking and collaboration opportunities.
Exhibitors and buyers from across China and abroad gathered to explore business prospects. The matchmaking services were
excellent, the staff were friendly, and exhibitors were precisely matched. I saw many new products and look forward to better coopera-

tion next year and an even more successful exhibition.



SR [E] M

Conference Review
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2025 Supermarket New Consumption Transformation Summit
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Over 200 decision-makers from leading

supermarket chains, supply chain experts,
and innovation practitioners gathered to

explore new pathways for supermarket

r /- transformation and sustainable growth.
SRR - TS - SR - 1B

Supermarket New Consumption Transformation Summit: Precision Management - Regional Breakthrough - Hit Product Strategy
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Featuring insights from 150+ industry
leaders, this summit analyzed current
e-commerce trends and  product
strategies, offering actionable guidance
on trend forecasting, product development,

and marketing innovation.

PEIGGEEIMTEES - FIEE - TE18Mm - EHEE

China Department Store Innovatlon & Retail Summit: Trend Insights < Developing Hit Products + Marketing Transformation
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Tiktok, in collaboration with CDATF, launched the
Strolling Festival. By leveraging topic-driven traffic
and incentives, it mobilized over 1,000 brands and
hundreds of influencers, generating tens of millions
of views. A dedicated summit further explored trends
in the home & lifestyle industry.
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E-commerce specialized session covered operation-
al strategies across 10+ cross-border
platforms and in-depth analysis of overseas
markets, equipping participants with key insights

for international expansion.
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The Homelife Industry Forum brought together
Tmall’ s ecosystem resources to showcase new
product launches and trend insights. With over
100 influencers  promoting  high-quality
OEM/ODM products, the event spotlighted
premium suppliers and revealed evolving

consumer preferences.
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IP Power Hub: CLE X CDATF Cross-Sector
Networking

An exclusive IP licensing and collaboration
event connecting 100+ enterprises across IP,
design, and retail sectors, offering a one-stop
solution  for  brand  co-creation and
commercialization.
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Digital Breakthrough in a Saturated Market: Trend
Insights and Growth Reengineering

Over 10 industry leaders and brand representatives
shared strategies on product digital
transformation, and sustainable growth, helping
businesses seize competitive advantages in the
evolving retail landscape.
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China|Daily-use Articles Trade Fair. '
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Yangtze River Delta Al-Driven Industrial Design
Forum Exchange

Bringing together 10+ leading designers, industry
experts, and innovation-driven enterprises, the forum
explored the integration of artificial intelligence (Al)
into industrial design, shaping future directions in
product innovation.
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The BKT Giant Art Exhibition drew a bustling crowd,
where the towering ten-meter giant served as a
bridge guiding visitors into the mysteries of
ergonomics and opening a unique dialogue
between art and health technology.
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H#ESGMV.90,627,583!

Over 200 top-tier influencers from TikTok,
Kuaishou, REDnote, and WeChat Video Channel
went live on-site, setting a new record for
live-streaming participation in the home &

"-PEI Elﬁﬂﬁl ﬁ,g.ﬂ lifestyle category.
Chlna Daily-use)ArticlesjTrade|Fair; Total GMV reached RMB 78,582,000!
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A series of dedicated events invited 100+ qualified
overseas buyers to join one-on-one matchmaking
sessions and themed guided tours, enabling
exhibitors to efficiently expand into international

markets and secure export opportunities.
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China Daily-use ArticlesjTradelFair;
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Complimentary matchmaking sessions offered
invited buyers a high-efficiency platform for direct
engagement with qualified suppliers and sourcing

premium products.
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A fun-filled exhibition experience with nonstop
surprises: scratch-card giveaways, blind-box draws,
coffee-themed photo spots, and retro-style photo

booths, making every visit engaging and full of fun.
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Omnichannel Media Platform Matrix
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Media Partners (Partial List) * HEB R4 5SS Listed in no particular order
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Media Exposure
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R ] S CDATF stretches across 17 halls of SNIEC with
J:,ﬁ%ﬁlilllm’r,,;'{-’,ﬁlinu (SNIEC) a total floor area of nearly 200,000 m2.

BXZ FxA(]:

R{IFE HiIAa(E EMEiN
Exhibitor Inquiry Marketing Cooperation  Visitor Inquiry

+86 10 5933 9075 +86 10 5933 9313 +86 400 819 1677
ting.he@rxglobal.com nicole.cil@rxglobal.com cda@reedhuabai.com

www.cdatf.com



