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OVERVIEW & HIGHLIGHTS
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180,000 110,000+

BRRER (F5X) IR

Exhibition Area (sqm) Trade Buyers

5090 B0
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Exhibitors Wholesale Market Delegations

BINERAE % EMARAE |
Overseas Buyers Online Visitors
XAEHEGMV
, , Livestreaming GMV
FN9ETEHRERBERRSST202657H23-25H The 119th China Daily-use Articles Trade Fair was
T LEHERERS D OMINZED ! B2IE ABEE. successfully held at the Shanghai New International
AN 1SAMBRER, BEGBISATHEE Expo Centre from July 23 to 25, 2026. Covering
B3000REN S SRR+ 75 EEN SRS RS 180,000 sgm across 15 themed halls, the show

o ‘ brought together more than 3,000 leading brands
B, BEZEHRAERNEBERRS5HESE, KalE

N and hundreds of thousands of new and bestselling
NEBREWIREGIR. L +HHRELE, BED

products, attracting over 110,000 professional

£, REBFHHNG, BERERNS, KERAB buyers. A wide range of forums, targeted
RiZHER, BEANHBERMY, NESREBETE matchmaking sessions, and international buyer
SRIRBESHFR, FEREERELHE! programs further strengthened sourcing efficiency,

business connections, and global market access.
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EXHIBITOR STATISTICS

REEZRAEE

OVERALL EXHIBITOR SATISFACTION
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SATISFIED WITH THIS EVENT
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70 BUSINESS PARTNERS
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ERVED OR PLANTO RESERVE

HAVE RESFOR D EDITION

A BOOTH

SRBImRRE

SATISFACTION WITH EXHIBITING OBJECTIVES

89% 85%

RABRGEER/NEE BRC/HET IR R AR SS

Enhance brand image and awareness Promote products and services

82% 86%

F3/ZMaWNE RN —TRREENFHILR iidee )

Attend forums & seminars Assess competitors & gain market insights

Launch new products

WWW.CDATF.COM

V5

R 53 R8I

Top 8 Product Categories
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TOP 8 by Product Category

Ul 17.70%

Cleaning Supplies

#8 16.87%

Tableware
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Drinkware

el 14.33%

Storage Supplies

5 f& M im 8.17%

Household Items

IS 7.41%

Kitchenware
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Disposable Products
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Towels & Home Textiles

4.88%

B BRA 81N

TOP 8 by Material Category

Plastic Products

REWE @ VAL

Stainless Steel Products

h 5l 9.72%

Hardware

ol 8.74%

Ceramics

5.75%

IR IE T a 4.61%

Bamboo & Wood Products

Synthetic Fiber Products

ZntR ) 412%

Cotton Products
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FEATURED PARTNER PAVILIONS

St — & BAS 16
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BAIRONG PAVILION: A HUB FOR MERCHANTS AND TRENDY GOODS

TEMRRARBLRREX, N&E
R, HEXFFXBKRIEX, 100%ER
EXNEEZGR, RERERER
. ERKN. BFEEREFERD
B, NetAReRESERE!

Designed as a full-scale immersive supermarket

environment, the pavilion recreated real retail
settings with shelving, promotional displays,
and dedicated merchandising zones. Featuring
bestselling products across home goods,
kitchen storage, cleaning supplies, and other
key supermarket categories, it gave buyers a
realistic view of products in an omnichannel
retail setting.
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BRI REHSE TN Exhibitor Testimonials
XREBRYRTBINE! RNHAB B, WETAENNELEFHEETBEIR, NiF
BRI TRZITE, MAERTHRE! T-EBRENAFEIUFTREFENTR, ¥
ArmmEERE, HTASRER, BEEMEBEX!

This show far exceeded our expectations. The supermarket-style display area attracted strong foot traffic
and connected us with many high-quality distributors and supermarket buyers. We secured numerous &

orders on site and significantly expanded our sales channels. Next year, we hope to bring a broader product | *:%
range, expand our booth, and grow the business even further.

BREBEERX

CROSS-BORDER E-COMMERCE ZONE

REEGMRERFESRRLBH
4o Y = MERERE, AFREBAEHENEW
noon { | gl ‘2 RENFEAR. ERNEIEERE
o § SH— bR HIEERE R
: D Bringing together leading cross-border
mﬁnnﬁn e-commerce platforms and experienced
I3 o | . g .

i global supply-chain service providers, the
zone offered companies a one-stop route
to overseas markets, from platform
onboarding and product matching to
operational support.
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HKTVmall E#RXBEFE AP -
BETH HSTV mall
KRBEAFNMRETRENIEFES, WHLRTAENRESERTR. EAE
BRANNBTEES, HNEESXKEEXBEERSHNEEWEANRESE, BB
FHREZHNERRGITBHEREE, HARBSEEIMATESEENITH!

This show provided us with an excellent sourcing platform, bringing together a wide range of exhibitors
and bestselling products. As Hong Kong's largest online shopping platform, we were pleased to establish
in-depth partnerships with many strong suppliers. We aim to help more quality exhibitors reach Hong
Kong's high-spending consumer market and accelerate the expansion of mainland Chinese brands.
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FEATURED PARTNER PAVILIONS
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SUPERMARKET DISNEY ZONE

‘“

BIS0FRELRE A RN TmET
EX, CRERBERNBEERDL, E
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Spanning more than 150 sgm, this
officially licensed Disney product zone

showcased a wide range of authorized

merchandise and immersive photo
opportunities.

FBE=IPEX

TEDDY ISLAND IP ZONE

=EIPFR, UIPERAAT, BAR
ZEFEFVILYERES, IEXANGR
BRI, BREE A RS E !

Featuring a wide range of IP-licensed
products, the zone brought together
popular merchandise in immersive
displays designed to create a fun,
feel-good shopping experience.
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BUYER STATISTICS
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BREAKDOWN BY BUSINESS TYPE

2218% [Fg=

RIB/ZETS

Dealers/Distributors

21.34%

#am

Wholesalers

10.84% i

RSB/ BRI/ B o—
Supermarkets & Lifestyle Stores

10.76% | A}
BB

E-commerce Channels

B.85% T | 6.77%

/"\
(@ 7.07% T

LR EMEY ) BoMEE O BE NS BR/NARY
Department Stores & Shopping IMalfgport & Export Enterprises Institutional & Individual Buyels

riE/ &R

Supermarkets & Lifestyle Stores

BEE7/ BP0 &SRB/ @S

Department Stores & Shopping Malls Lifestyle Stores & Trendy Gift Shops

5.85% 3.91%

HBh/ K2 /ERE R 5%

Supermarkets, Hypermarkets & Convenience Stores Supply Chain Companies

6.93% 2.4%

BB

E-commerce Channels

AR £54% €878/ MCNAL1

E-commerce Platforms Livestream E-commerce & MCN Agencies

7.54% 1.77%

BiE:

Cross-border Channels

HEO/BIEBE
Import & Export Enterprises
| Cross-horder E-commerce Platforms

5.34%

HBINER

Overseas Buyers

1.43%

akzdzilln

Community Group Buying

1.45%
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BUYER SATISFACTION

MARERHEE

Overall Buyer Satisfaction
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B R REERIEE
TWHIRFIZE S BN
Gain industry knowledge through
talks and presentations

78%

INRFTRIA,
EONEHNE
Meet new people and create
new opportunities

SMARRAL, TR REEE.

Explore new trends and innovations

R'S LOW-CARBON
Y EFFORTS

FAIRTO INDUSTRY PEERS

SMBEIRHEE

SATISFACTION WITH VISIT OBJECTIVES

82%

KRB MFENRBILQT
PUEBIT BBV 55
Meet specific exhibitors or companies
for business discussions

80%

BEBNEY BTHE
Strengthen relationships

in the industry with existing contacts

SRTHNRKREASH,
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Most Popular Products Among Buyers
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TOP 8 by Product Category

mE 9.81%

Cookware

ek E

Drinkware

9.43%

#8 8.16%

Tableware
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Cleaning Supplies

8.12%

=EREE

Kitchenware

6.57%

W48 A

Storage Supplies

6.29%

BiaRm
Bathroom Supplies

D
78

Cutlery

6.16%

5.75%

i1 R R 8N
TOP 8 by Material Category

Bl o

Plastic Products

24.38%

P& H &
Ceramics

15.95%

REEWNH

Stainless Steel Products

15.07%

KIS m

Glassware

13.67%

FIAH &3

Bamboo & Wood Products

9.66%

hEHlm

Hardware

9.02%

e

Cotton Products

6.35%

EhAE: T

Synthetic Fiber Products

4.42%
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BUYER GEOGRAPHIC BREAKDOWN

9 it Beijing 1.60%
7 i7dt Hebei 4.29%
14 27 Liaoning 098%
fth Others 4.64% /

= 4 5 WZ Shandong 5.27%
3 7175 Jiangsu 69%
°© 1 ki Shanghai 37.03%

16 W# Shanxi 0.87%
17 BE# Shaanxi  0.72% 2 #fiiI Zhejiang 17.82%
15 M)l Sichuan  096% 0 1157 Jiangxi 118%

6 iE Henan 4.33% a

8 Z# Anhui 4.05% 10 83 Fujian 1.23%
12 i#1k Hubei 117% 4 "R Guangdong 5.79%

13 #& Hunan 115%
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SELECTED PROFESSIONAL BUYER GROUPS
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ANHUI

ﬁ @ B provice
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ZIhongheng Bengbu Yiwu International Trade City

AU S [ Fin 729 2R 45k
Huaibei Huaihai International Trade City
IR K17

Bengbu Guangcai Grand Market

B PR P L 2R 45k

Fuyang Northwest Anhui Commercial & Trade City
ERRIHE R

Huainan Ancheng Trade City
HEATHI7

Suixi Grand Market

[P EET=ESOTSES
Suzhou Yiwu Chamber of Commerce
MR R T
Suzhou Dongxiangiao Wholesale Market
TEM SRR 17

Suzhou Guangcai City Grand Market

T Wi
TR ERIE 7 B R )

Jiangsu Yancheng Investment Market

B R A

Nantong Fangtian Grand Market

MEPRESHATS

Nantong Zhongyuan Comprehensive Wholesale Market

TS RN i

Suzhou Qianwanligiao Small Commodities Market

TRM P ER AN fm T 4

Suzhou Zhongxiang Trade City Small Commodities Market

FEEERES T

Nantong Huadong Light Textile Market
BREARRSH

Nantong Dieshigiao Home Textile City

SHANXI

Lg%

PROVINCE
PEE S 3= g
Changzhi Yingxiongtai Wholesale Market
KAYEMREKX

Changzhi Kaifeng Logistics & Trade Park

. s,
FELEB AR Mitrous reson
R E PR BRI

Yinchuan International Trade City

=)

on-site procurement.

ALE Fonee
BREB=SMETH

Shijiazhuang Nansantiao Wholesale Market

AREXMBUERS
Shijiazhuang Taihe Daily Chemical & General Merchandise City

HBER T T R 2R 450
Handan Zhejiang Trade City
EKia R R T

Hengshui Wenjin Street Wholesale Market

MB& KR
Xingtai Yudong Market

SHANDONG
PROVINCE

7R+

Il 3 /NS 3B
Linyi Small Commodities City

Il 37 i s A a3 SR W ]

Linyi Hotel Supplies City

I3 25 2 7 BR 3 R MO

Linyi Meiduo Trade City

P E I A H i RBEE
Liaocheng Xiangjiang Guangcai Grand Market

B iR R AR B

Liaocheng Fuyuan Mall

SR ERE MR W E

Heze Huadu Commodities City

KR A /N it R iR

Jinan Xishichang Small Commodities Wholesale Market
IHEJIANG

;;ﬁ 51’ PROVINCE
SHEEBBHLLRE

Taizhou Huangyan E-commerce Association

X EERERINRBWH

Yiwu International Trade City
HUBEI

iﬁﬂ j t - PROVINCE

EISUR EATRESERE
Wuhan Hanzheng Street

ZE[HE R RIS R
Xiangyang International Trade City

BRFEE o
R T A 55 RIGE

Northwest Light Industry Wholesale Market

=)

=Y=N=N=N=1=\-|

=)=

=)

BEEEN4544Y, 60+ 0TVt HinERARE LRS!
TEPRRERBEEIR, LHSERE.

Buyer delegations from more than 60 leading wholesale markets across 44 cities in 14
provinces gathered at CDATF, sourcing with clear purchasing needs and conducting efficient

hy 24> HENAN
FAT R Proce
ZIALLIR T 7 R
Anyang Hongyuan Market

EIEWRFEmE KT

Jiaozuo Shanyang New Commercial City General Merchandise Market
FHE & Tt E PR R 45

Kaifeng Changsheng International Trade City

BIRXMT

Luoyang Guanlin Market

FAPRYEF K7

Nanyang Guangcai Grand Market

FEPRE SN it R THi%

Nanyang Railway Station Small Commodities Wholesale Market

FaPRAIA (0 = R

Nanyang Longda Zhongjing Trade City

AEELAEnS

Henan Shanggiu Daily Goods Association

B P RS E R R R W E

Shangqiu Zhongyuan Jiahai International Trade City

Wz eRttkE (L)

Xinxiang Jinyuan Wholesale City (Huijincheng)

Mo HEERAM A TS

Xinxiang Beihuan Kitchenware & Furniture Wholesale Market

A AL & him R M E

Zhoukou Huayao City Wholesale Market

TWERREMEHHREE

Xuchang Jiajiale Wholesale Market

‘— %2 NORTHEAST CHINA
E j b — .é (LIAONING, JILIN, AND HEILONGJIANG PROVINCES)

MBEAE KRR

Shenyang Wu'ai Grand Market

PRI BT

Shenyang Northeast Daily Necessities Market

KEDRANH
Changchun Zhongdong Grand Market
HUNAN

iaﬂ ﬁ - PROVINCE

BB 7R [ PR 22 38

Shaodong International Trade City

BRPREAS A

Shaodong Zhongnan Hardware Grand Market

N 22> JIANGXI

;I ﬁ ‘é PROVINCE

[k 3w G2
Nanchang Xinhongcheng Grand Market
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Targeted Attendee Program (TAP) - Privileged Buyers Club

TAP
PRIVILEGED BUYERS

1,69

55 R WX &G E]
BUSINESS MATCHMAKING
MEETINGS

HEPRIBEAIH NS EAREREEE. CEEREETASREIR,
Invited buyers from supermarkets, shopping malls, lifestyle stores, e-commerce platforms,
and other channels nationwide, all with clear sourcing needs and purchasing plans.

LR MBFEIERER

HIGHLIGHTED ONSITE ACTIVITIES

EEEERRENES

Lifestyle Store Sourcing & Matchmaking Session

AR ES

Supermarket Sourcing & Matchmaking Session
BmERERRYES

Premium Lifestyle Store Sourcing & Matchmaking Session

% EREREBREENERTES

Online Channel & Livestreamer Product Selection Matchmaking Session

2026 RARR BTV EFPHITICIR

2026 JD.com Home Cleaning Industry Mid-Year Forum

AR TAPHHESEZR

SAMPLE TAP BUYER LIST BN ERREEIRENES
Overseas Cleaning Products + Ceramics Buyer Matchmaking Session
( AYd AYd N m ) ( 1) =
an=_ & ﬁf._m Central Asian Buyer Matchmaking Session
=R Sommwe || whnaow || JIANAYUE Wl EBm RSO SR ES
- AN AN AN J % Hubei Province Supermarket & Shopping Mall Matchmaking Session
( 1 1 ( N( ) BIMRT+— R R+ EARIRENES
.“ - @ I“ d o ° Overseas Drinkware + Disposable Products + Tissue Paper Buyer Matchmaking Session
Aman 2L R e 7 A 51T LR BT & RSB
- AN AN AN AN J Procurement Matchmaking Session with the Shenzhen Cross-Border E-Commerce Industry Development Promotion Association
( \( \( \( N h BINEEAR+E AR+ REAREREN T
p— Overseas Kitchenware + Cleaning Products + Home Goods Buyer Matchmaking Session
TR || S RFEE oo
R Bk m R Wi
- AN AN A AN J Cross-Border E-Commerce Product Selection & Procurement Matchmaking

==
éﬂgﬁéﬁhn
BUYERS' TESTIMONIALS
RSFENDT, REXARLEERER
HERNX#EIR, BREERXTEN
R, ROBRMEBTRBER, BE
BLENNEIERR, BEREENE
e, BEFFHA™EH, HEIWE, HEH
FHERNEREMNINHE!
We sincerely appreciate the organizer for
arranging these matchmaking sessions and giving
us valuable opportunities to connect. We had
in-depth discussions on product offerings and will
follow up with tailored cooperation plans. We look
forward to turning these conversations into

mutually beneficial partnerships and to an even
stronger CDATF next year.

SENBRRUEFREEXE, REH
A BHERNBEELNEENR
R, BEERRERYTRZR B&1E
Mis, THRBEIEEERKE TN
Barrm, ERXRERBEIRER, X
KRR EEEmEHEETEHRET
M=, BREERSBEEE,
R R ET !

This year's CDATF offered an even wider range of
products and suppliers than last year, many of
which were highly relevant to our business. The
show helped us connect with multiple potential
partners and discover several promising
bestselling products. It was a highly productive
visit, and we look forward to returning next year.

BRERFE+FHR", LBAERE
XREMESE, S REXMRED, 2
mEME, BXNEHABERY, TEERE
EFRSEBHME, BIRBEESE,
BN T@RIE LxiPFafl BRI #
Ay BZ&THNERTH, XE2KEIL
EMNERARTUSENS@, LR
PR EIAEY, PEBEHE!

Great products and strong retail scenarios are
essential to the general merchandise business,
and CDATF continues to strengthen both.
Category-based matchmaking and face-to-face
discussions made sourcing more efficient and
saved us time. We also saw more online-first
brands and export-oriented factories expanding
into offline and domestic channels, offering useful

ideas for future supply-chain upgrades. We look
forward to returning next year.

®
—XiEREHEH — Bt Bt —itEAT
Friendship Group Wangzhongwang Beiguo Renbai
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GLOBAL BUYERS GATHER IN GREATER NUMBERS - INTERNATIONAL SOURCING CONNECTIONS CONTINUE TO STRENGTHEN

ZKEEL*EQJ%D&%IWOZ{E%%MMU%, REBIBKRA3.8%, IhEHE. SERUWHLRAY, #—PUEARSERERIRSPERLI WFEANE
This year's CDATF welcomed 1,703 overseas visitors, up 43.8% from the previous edition and marking a new all-time high. Buyers from around the world gathered at
the show, further demonstrating CDATF's value as a platform connecting global buyers with China’s factory-direct suppliers.

TOP 10

BN MAR KR IA
Y ' Overseas Visitor Source Markets
439 & South K
A43% 10.33% ’ s T Chin
162 (North America) Bl (Europe) 72.05% DEFT Malaysia
K . H7A Japan
i (Asia) R Vietnam
TOP 5 \ P E &% Hong Kong, China
- [ Z=[E Thailand
B AR K1 ’ DR Inda
High-Growth Overseas Visitor Markets 5 %M United States
, 6.48% S oot
%= HE United States N ) JEREE Philippines
B Brazil L JEIM (Africa)
Z=E Thailand
SR Malaysia 4.02% v
A Vietnam BEM (South America)

KM (Oceania): 2.70%

PUiAIR P LR L 17 B B (R R HERT #& RWER

/ /n\

Four Overseas Buyer Matchmaking Sessions Enabled Targeted Connections Focused on Sourcing Needs

BRERXMRERBATH, THHELE@EL . FRMELAEMN—3
—}“Si%, HEEBIN LRSS S E R,

M ESNHRSN09REREWVS S, TM3EMF—HN—HSAEK.

¢ EERBERRENEH

oRE. —RUEARREERERENER

oEEAm. BEARRRERRENET

P TLRE LR

Through targeted invitations, pre-matching, and one-on-one meetings, the
organizer helped overseas buyers connect efficiently with suitable suppliers.

The four sessions brought together 109 exhibitors, generating 359 one-on-one
meetings.

@ Cleaning Products & Ceramics

@ Drinkware, Disposables & Household Paper

#Kitchenware, Cleaning & Household Products

@ Central Asian Buyers

TE 46 R E X B2 k5 5 & 2 BRSER R RS

Customized Buyer Matchmaking Connects Businesses with Global Buyers Strengthening International Trade Services

BRESKEERRWBRERE, ArLERREVFABREENCERDENERS. AERSEFURERHSTEN AEEE SREHBE
R Es, BRL2FRUAEUNESTERRAIFRMTLE, HAOREMT. bR, HESFHHNSRRMBAIFER, EIHHRRGTRA
RRFERSREERME,

Leveraging its global buyer network, CDATF provides customized international matchmaking services for industry clusters and business delegations.

This year, in collaboration with the Shandong Provincial Department of Commerce, CDATF organized a tailored sourcing event for 42 Shandong companies,

pre-matching sourcing needs and inviting 68 buyers from Eurasia, the Middle East, and Latin America for face-to-face meetings, generating multiple coopera-
tion opportunities.
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SHOW HIGHLIGHTS
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CR2E200+LE BBV REKE . #
NEERSUHIHRE, IXERES
R BEIR L iE R .

Bringing together more than 200
decision-makers from leading supermarket
chains, supply-chain experts, and industry
innovators, the summit shared practical
insights into regional growth and bestsell-
ing product strategies.

PEIFEEKEEIES

—EMRER - BXRAEHRNEERTIES

Good Products, Great Sales:

China Supermarket Growth & Transformation Summit & Huabai - Bairong Premium Supply Chain Sourcing Matchmaking Event

HBPEFIEMN. DOBARREERXR
REERTUVAMOZHIEL, BIER
BT,

Featuring senior experts from
Made-in-China.com and DOBA, along with
industry leader from South Korea, the
forum shared practical cross-border trade
strategies to help companies expand into
global markets.

NEFIGHBIERY i&ﬁh——¢@ﬂ m%%em

Starting from Scratch: Practical Cross-Border Trade Forum - Made-in-China.com Special Session

zn@m: RX Huabai

20260724 e

{EMEREIRREE o zasn: T suwa
&2E5Jumia

20265 fFE
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BESKERRFNEBEES, T&E—
X BIEKIER, E%l&is H&.
K. BN, REF2EROTHT,

Bringing together established and emerging
cross-border platforms, the forum created a
one-stop global expansion ecosystem cover-
ing key markets including Europe, North
America, Japan, South Korea, the Middle
East, Africa, and Latin America.

E5hE - 2REEBRE&CIE—HEBERKTESER

Ecosystem Synergy: Global General Merchandise Cross-Border Trade Forum - Global Expansion Platforms Special Session
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RABMAEEMANHHNBANEE
KHE, BEMUSKUER ., REBERA
- _ SFE, TUHBSAREONEEEK,
uﬁ_h;iﬁﬁj;iﬁ@.‘ﬂﬁi—%ﬁﬁgﬁmg_ This session explored practical strategies
SERRRAREHE AR \ for emerging markets such as Latin Ameri-
mA R R AL AR AT ca, including SKU optimization and cost
reduction through local warehousing, with
the goal of driving both sales and profit-
ability.

éﬁﬁ“ﬂ*iﬁ?&ﬁﬁiﬁﬁ—tﬂiﬁiﬁﬁ

Global General Merchandise Cross-Border Trade Forum - The Business of Going Global

Ll

MXHIRARNER. AELUEERE. B
EMRSZTETHE. A|*§2ﬁﬂﬂf’5§#'§ Jc;;rﬁpro—m.mg

ERMERITIE, ® e @ I
Focusing on growth opportunities in emerg- : "
ing markets, localization strategies,
cross-border logistics and payment ecosys-
tems, Al-enabled operations, and differenti-
ated product selection.

FNIES « EXERBRIKICIE — SRINFEEER

Setting Sail for Blue Oceans: Global General Merchandise Cross-Border Trade Forum - Emerging Global Platforms Special Session

HRFBEHEFLBXABEREBEG. KN
FRESO+HAREERRME. ARMEAR
HEEERS, ABRATRE+E LEE
Bz, HEREER1600AT, HbiXA
EEGMViEB5007, EIBEEB2007, M
ZiBiB81007, 2E5IBEESTFER!

Kuaishou E-Commerce brought together more
than 50 home and daily-use brands,
merchants, and creators at CDATF for an
integrated on-site showcase and livestreaming
campaign, generating more than RMB 16
million in total sales.

RFEBF—BHEZRTER

Kuaishou E-Commerce: Livestreaming Growth for Daily-use Goods
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300+KBHEE. RF. NIBRUMS
ERAFENBARABRTULEFXR
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More than 300 top creators specializing in
household and daily-use products went live
from the show across major platforms
including Douyin, Kuaishou, RedNote, and
WeChat Channels, setting a new record for
the number of livestreaming creators at
CDATF. Total livestreaming GMV reached
RMB 96,312,685.

SANRmER

Influencer Livestreaming
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More than 500 high-quality overseas buyers
from key global markets, with defined
purchasing budgets and decision-making
authority, participated in targeted matchmak-
ing sessions, helping exhibitors connect
efficiently with international buyers and
pursue new order opportunities.
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Targeted Overseas Buyer Matchmaking
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W o n As a key value-added service, CDATF provided
< i, free business matchmaking between invited

buyers from supermarkets, lifestyle stores,
bookstores, e-commerce channels, and other
retail formats and participating exhibitors,
efficiently connecting supply with real
purchasing needs.

55 Bo X & al

Business Matchmaking
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Yang Qingsong, Vice President and £&5F % CCFA B mIpgER ORI A . INIEFERE
Secretary-General, China Commmerce Sun Minshi, Director-General, CCFA Chen Liping, Professor, Consumer Big [RABESK

Association for General Merchandise Private Brand Development Data Research Institute, Capital Zong Changui, President, Yiwu Daily

Necessities Industry Association;

Founder, Global Product Selection
Empowerment Center; Chairman,
Zhejiang Jiajie Plastics Co,, Ltd.

(CCAGM) Committee University of Economics and Business

MmEE XU¥E X3E
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RARTEREBIIE WS REESH EENEREERE
TN Liu Hui, Founder, Xijia Supermarket Liu Qiang, Private Brand Director, Jiang Wei, Chief Merchandising Officer,
Sun Rilei, Head of Brand Chain Zhongshang Supermarket Chain Metro China

Department, JD Snacks Supermarket Company

Flash Delivery Business
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Li Junping, Founder of Retail Libai | AEZRFETRE VI R . . B .

Bao Xiaoping, Chairman, Henan Fan Peiting, Deputy General

Trailblazer in Minimalist Retail Huang Zhen, Senior Retail Expert; Former
Quanda Supply Chain Manager of Hubei Huangshang

Executive Deputy General Manager of
Superfa Commercial Co,, Ltd,; Consultant for Management Co., Ltd. Group & Deputy Director of
Merchandising Center

Top 100 Retail Enterprises including Debai
Group, Handan Sunshine, and Taiyuan

Tangjiu

[Ane EWE FiF FHuE

el ERBHASRISH. BEh NEEERELSRERHTL REMPEBTWRER RAREERMARA
%ﬁ%ﬁ.\i%éﬂ’&ﬁﬁ*éﬁﬂﬁé)\ﬂﬁ ﬁ?& Li Jing, Head of Personal Care & Daily Yu Yuehao, Head of JD Self-Operated
Zhou Xu, Vice President of Biute Fan Ruizhen, Head of Home Necessities Industry, Kuaishou Procurement
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Commercial Group Supermarket Textile Industry, Brand Business,

Company; Co-founder and General Douyin E-Commerce

Manager of Zhenshimei Supply Chain
R E&E RITIR
Platforusft RIE2E RPBREFAESTIRREES
Min Hyun-sik, CEO, Platforus T
Xu Yuanhu, President, Shenzhen
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Management Co,, Ltd.
Cross-Border E-Commerce Industry
Development Promotion Associatio

Shenzhen Qihang Chuhai Director, Shenzhen Wanhui
Technology Co., Ltd. Technology Innovation Co., Ltd.
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RIBEREERRERAT RINBCRH B RAT
BER FREE

Mao Hong, General Manager, Hu Fangqging, Development

N
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HRETBREERATHHREA RYIHRB G TEREEERAER
Li Ziming, Head of Marketing, =718
Sennengyuan Cross-Border Co,, Ltd. Wu Jun, General Manager, Shenzhen

Jizhixianxing Cross-Border
E-Commerce Co., Ltd.

Maifafa Information Technology
Co., Ltd.

EERE Az
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eltAA Yuechen, Marketing Director of
Wang Enjian, Founder, Shenzhen Rednote
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CDATF NOW Digital Platform

E3C CDATE NOW, fEA BT A L2 mEBEEHTET S, RO THRE LA T/HEEL2, NERIRNMBERE RIERWIERE,
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CDATF NOW Digital Platform is a vertical supply-demand ecosystem that unites online and offline sourcing for the Daily-use Articles industry. It
empowers buyers with Instant Onsite Navigation, Smart Sourcing Features, and Intelligent Match-Making Assistant that connects them to
the right suppliers in seconds.

Exhibitors will also benefit from qualified, trackable leads and priority exposure through value-based marketing solutions. With 5000+
manufacturers and tens of thousands of SKUs available year-round, it's a smarter way to connect, source, and grow your business together!
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Brand Exposure: Strong on-site visibility + Buyer PV During the Show

smart recommendation to target buyers. Satisfaction 2 o o k+
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e e TOP 6 R F LRER S RITHE LI 8 Booth Navigation
Precision-matched recommendations,

6 Key Features for
powered by real buyer demand. Smarter Exhibition & Procurement 5 O k+
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Exhibitor Directory
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Drive Year-Round Sales: Unlock direct
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49% Platform Users

[l Eg— m 41 )
%cfte Pff:#fé 35%
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RS, RASHARE. Sy e 237 Qualify Leads
Real Sourcing & Intelligent Matching:
Designed to shorten sales cycles and EEERF i 5 3 0 0 +
drive faster results. Smart Assistant 16% 9
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Exhibitor Intelligence Brief: Sourcing Trends at \

CDATF NOW EFF e ESLhiZRMFER, NEREFERAR 5EMERE . XE SR =L KB & mIEEXREK A
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CDATF NOW turns real sourcing demand into actionable hotspots and product trends. This snapshot covers buyer
personas, category links, search trends, and smart matches - helping our exhibitors refine selection and booth
strategy. For deeper insight, please contact our sales team.

BIDERS M

Buyer Segments by Demand

27.57% | 22.91% | 16.1% | 11.9% 8.05% (13.474

RE/ZHE #t & B/ ANARE BETE O/ BIREE RS ]
Dealers/Distributors Wholesalers Institutional E-commerce Channels Import & Export Other buyer types
& Individual Buyers Enterprises

R mREXIRER LRREE - FRME4R

Core Categories & Related Buyer Interests Top Search Terms - Demand Signals
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5% 4%
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5% Personal & Outdooln"nGoods TOP%M*%M*%*%E‘E?
° Home Care Who are the top procurement decision—makers?
HEKR " o
6%  Drinkware 24% BEFEA *Lenfzﬁﬁ '
INRE ﬁEo E-commerce Channels Gift Distributor
Small Home Cookware FHEEE* (GRil) BRAT 2L
Appliances EEREBRBERAE LB XU EBERAT
6% R L@ (L8) BRAT
WM m HHO/BREE B/ ERRRY
Storage Supplic Import & Export Enterprises Government / SOE Procurement
9% 17% TR HEOERAR L RETRHERAT
nE AEAR BN OERAS BECRRRHERAS
Cutlery rinKkware H.‘.iﬁlﬂ **;.
BEER/ WY RE/ZEE
M% Department Stores & Shopping Malls Dealers/Distributors
b o ~ (hE) KAWL R RHERA
Tableware FERE W EARHERAT BN ERERAT
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(REMEXBKEBIRE, BKRERAN) (RNEZEIRWER, WDBRRRKA])
HIRSIHEE: 2026E6H26H00:00- 7H25H23:59
\ Data range: 00:00, June 26, 2026 - 23:59, July 25, 2026 J
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5,000+ Suppliers Learn More
- Scan to Stay Connected - Contact Customer Service
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MEDIA PARTNERS (PARTIAL LIST) HEZ AR 56 /5 Listed in no particular order
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259,327  of) 67,876 . 13,267,279 »
Virtual Show Visitors Photo Livestream Viewers Douyin Feed Impressions
MERIRS M= BRLMNER
LS BE DR Vi1 5
366,485 152,337 x C 200,000
WeChat Official Account Views WeChat Channels Impressions CDATF NOW Mini-program Visits
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6,783,257 » N 7215 1,823,161
Baidu Impressions Media Articles Published RedNote Impressions

BERE 4 659,653 KOL <OL&% 569,338 .
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China Daily-use Articles Trade Fair
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HIGHLIGHTS Scan for Show Highlights

BIRAEBER

EXPOSURE ON VARIOUS PLATFORMS

@ A= INS SR CDATF NOW/MNEF
REARS CRERNCBERSE mennens kel
N, EARFE RSMAHE RIEBREIAE
E%%%ﬁﬁ T @ tﬁﬁ Scanfto add our I‘_Ne:hat assistant QR codes as one of the entry points to WeChat Chaan:E:JY:)ll:jlr;VNi:dow
eCha icial Account: or personalized support. the marketing matrix

Your Guide to China's Housewares Industry to the Latest Housewares Trends

Serving the audience and exhibitors

2027.7.22-24
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The 120t China Daily-use Articles Trade Fair WISWS, E1-E7 N1=N5
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CDATF 2027 will span 17 halls at SNIEC, fﬁ@.’ 02 2 25 B X [
. cientifically zoned exhibition halls featuring a full range of
covering nearly 190,000 sgm. L Sl
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CONTACT US

RALFALT HiaS{E SMEH

Exhibitor Inquiries Marketing Partnerships Visitor Inquiries

+86 10 5933 9075 +86 10 5933 9313 +86 400 819 1677
ting.he@rxglobal.com nicole.cil@rxglobal.com cda@reedhuabai.com

www.cdatf.com



