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E%g&*E*ﬂ ;gl:'fi“ Overview & Highlights
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The 117th China Daily Use Articles Trade Fair was successfully held from July 18-20, 2024, at the Shanghai New
Int’ | Expo Centre! Spanning 180,000 square meters of exhibition space, featuring 10 thematic zones, and

welcoming over 100,000 visitors, more than 100,000 new product launches.

180,000 100,000+ 3,000
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SQM Exhibition Area Attendees Exhibitors Wholesale Market Group
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707 315,791 78,582,000
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International Buyers Online Audience GMV Of Live Streaming
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Eﬁgﬁi'l' Exhibitor Statistics
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Exhibitor Overall Satisfaction

BENEAEREKRT EEELIEITRIFT
AR TR
SatISerd Reserved
BERTREEEL EBEARR S HEH R,
HERESR FERSNEEMERE
Recommended Satisfied With Go Green
= ke
R Hai8in
Top 8 Exhibitor Distribution
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By product category By material category
21% G & &M / Cleaning Supplies YRR, / Plastic Products (D 36
17% CGEEED #H /Tableware TEEME S / Stainless steel products aumm» 19%
16% D ¥35K A / Drinking Utensils M / Ceramics Y 8%
15% CGEED W4 am / Storage Supplies HEHa / Hardware ) 8%
12% G FFERS / Kitchen Supplies A% / Bamboo & Wood Products D 8%

6% @ —R14F S / Disposable supplies W5 / Glassware @ 5%

4% @ EMRY [ Home Textile S RET 4 / Synthetic fibre products () 5%

3% @ /NZREE [ Small Appliances 4tgas%I& / Cotton Products ) 4%
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Satisfaction of Exhibiting Objectives
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HRZ-BMHEREHREEHIER

Socialize - participate in networking events or after-hours events

FI/BME W=

ERTIW AL

Participate in the industry or community

BUXR/ZNERR

RABKGEENR /B E

Build overall brand perception / awareness
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Exhibitor Testimonials
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At CDATF, we had in-depth exchanges
with buyers from all over and achieved
very satisfactory results. This exhibition
not only showcased our new products
but also expanded many business
opportunities for us, leading to multiple
cooperation agreements. We also
appreciate the various promotional
efforts and support provided by the
organizers and look forward to meeting
again in Shanghai next July!
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Participate in education / conference opportunities

Relationship building/meeting with current customers
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Partial Pavilions List
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This year's CDATF has been immense-
ly beneficial for us. From the pre-show
preparations through to the conclusion of
the exhibition, the organizers provided
us with high-quality services. We are
grateful for the platform they provided,
which strengthened our connections
with clients. The various activities
during the show also gave us deep
insights into new market trends and
directions. We look forward to the
extravaganza next July!
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As a loyal exhibitor at the CDATF, the
grand scale of the exhibition and the
significant number of attendees. We
connected with buyers from various
channels, achieving an order volume
that exceeded our expectations. We
extend our sincere gratitude to the
organizers for providing such an
exceptional platform for showcasing
and networking. We look forward to
participating in next year’ s fair and
wish the CDATF continued success
and growth!
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amﬁéﬁi-l- Buyer Statistics

MREBREE

Buyer Overall Satisfaction

90 %

ERM B BERR AR
Satisfied

87 %

ERRTGLESI T &
65

Revisit Intention

6 5 %

ERFRASHEFA AT
REM
Recommended

76 %

EFINF B HEFH .
FRERENEEMEE
Satisfied With Go Green

ONONO

WAk SEE L Ebmi8fi

Top 8 Visitor Primary Business

23.51%
........... 1X38 / £2%H / Dealer / Distributor

18.38%
L& 7 / Wholesaler

13.81%
47/ / Manufacturer

8.51% o
......................... B[/ AR Personal/Company Purchase
7.52% .
EE¥A Live E-commerce
4.24% .

... 551/t Supermarket/Convenience Store
4.21% O /EEIE B E
[ ) Import/Export/Cross-border E-commerce

SUEINREE

Satisfaction of Visiting Objectives

KRS WL MIERNREEH AR LUGHIT SIS

Meeting a few specific people or companies that | 8 60/0
want to do business with

VRN, RELEHREIN=

Networking to meet new people in order to create 850/0
new opportunities

SWEHEEREEUHSE, UTRIHEsS

Meet up with existing supplies or partners in order to 840/0
review or discuss business

@ S RSN, USRS

Talk to as many supplies as possible in order to achieve

specific business objectives

B IR FETR S TR F S 58 0
Gather industry knowledge and learnings through talks 8 3 /0
or persentations
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International Buyers Distribution

Ok7IE Malaysia % A Russia
%E Germany BEipF Austria ﬁ@ Thailand

wmvietnam §[E South Korea
sBAFIIF Australia F/RBRIE Albania

ENER I Indonesia E ZK Ja pan

%[ United States

b0 Singapore

HIFFREFHE. BF. SRALFMAMERNT07TRTIER

707 International buyers from 94 countries including South Korea, Japan, Malaysia, etc.

W & /% 258 Lok

INTERNATIONAL BUYERS D!
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Favored Products by Visitors

23.46% *
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Plastic products Other materials

y
-/ 9.95%
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Hardware
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Ceramics b /// PN [+
Bamboo & wood products

14.63%
13.60%
wasE A o
Glassware S RERNHI R

Stainless steel products
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op 6 Categories of Products

10.19 9.96 9.28 8.90 6.71 6.69
) % ) % % %

wE #FaEkE g2 FEAmM  WMBm  TEEAR

Cookware  Drinking Utensils ~ Tableware  Cleaning Supplies Storage Supplies Cooking Utensils
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Partial professional buyer groups

L v provinc

@ EXEXME=%TH @ KRREFTH ® FETi/EmTHH
Shijiazhuang Taihe South Third Market Taiyuan Jiancaopu Market Xining City Commodity Market
N L . . N L B i o L4 )
}Iaﬁ Jiangsu Province ;;ﬁilé Zhejiang Province ;ﬂm‘é Hunan Province
O HiFIEEG ® BEBFHSHR @ KIBHATH
Yancheng Investment Promotion Market Huangyan E-commerce Association Changsha Gaogiao Big Market
© FEFEBTIFKE R ® XBHERERHN © FREFRE R
Suning Universal Commerce & Trade City Yiwu City International Trade City Shaodong International Trade City
RIHE anhui prov WFRE | PREE & shaansi provi
k- 8 Anhui Province b2 [ Shandong Province E Shaanxi Province
@ SRRHATH @ BWazZi)Emittkhs @ FEILETHEATH
Hefei Anhui Big Market Yantai Sanzhan Commodity Wholesale Market Northwest Light Industry Wholesale Market
O BEMHEXSEEAR O IEEIHFARTH O fMH A TS
Suzhou City Yiwu Trade City Liaocheng Xiangjiang Guangcai Big Market Yulin City Guangyu Wholesale Market
0 R Emhig @ RMHRASEH LEH
qmg H Provi Weihai Commodity Market Linyi City Yulin City Tiancheng Comprehensive Wholesale Mall
4 enan rFrovince S s
@ IEFHTEXEERH
. *B'J‘l‘lﬁ%ﬁ%ﬁiﬁi Luozhuang District Ceramic Mall
D
Zhengzhou Bairong World Trade Mall
® AN

Zhoukou Hua Yao City

O AHRBHAZ 7

Kaifeng Haode Trade Plaza

@ MBS LE

Zhengzhou World Trade Mall 17 ﬂi'ﬁ ‘]2’?&4’!
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Luoyang Guanlin Market Yo =¥ R | @y )
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Buyer Geographic Breakdown
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L/ w
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RRER

TAP Privilege Members Program TAP Privilege Buyers

TAP a5 A RSB E bU

ERIIAIEEEDD

Onsite Activity B2 RMIHEETD
KS Sourcing and Matching Event Meetings

R BIERTGIHES

Overseas Buyers Special Matching Event

R FEREES

Supermarket Procurement Matching Event

TRBEITH
Buyer Testimonials SE, REFATDHHBINTAPRBRRAIRSNER R ENTTF

B EBIEAE IR KA TR EBEMEE R RUBRNS RN SF
BINERXINEMEF M RAETESENSFBISmE
TESRENES, YT &N amEMRE BH D HRMHN2 5L
m I AR5, BEN RIS ELRIHR BT~

As a loyal attendee of the CDATF, we continued to participate as a
TAP Special Guest. The organizers contacted us to inquire about
the status and development direction. Our focus was on the
collaboration between brand products and manufacturers with
our mall collections. We appreciate the comprehensive services
provided by the organizers.

RFFEEKRETEREEETA LBEHESNEENR B, £
BART EHRIRENHESREMNZES, BTSN T RE
mENHREE FERESNPEAREREBERXS S, AT
ERORKRI RERXRBRRREBNE R B E iR
NeHBUERIRS, BFRREEELZHNE(F.

Kuaishou Platform have been loyal attendees of the annual July
CDATF. During the exhibition, we jointly organized specialized

B IRFEFE

forum events and business procurement matching sessions. We

appreciate the comprehensive customized services provided
by the organizers.
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N3QIA'X§E-HE Live Streamer Hall

HiESGMV

GMV of live streaming RMB 78,582,000

78,582,000
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Dual online and offline strategy to accelerate new product
exposure. Live streaming in the 'new domain' helps products
become bestsellers!

BO0Y cans px: )\ IBRMMSSERATAMAS
BAVEEXETOPTEAANGIE LOREEET

RBUERhLHS!

Over 500 top-tier livestreamers from major platforms such as
Douyin, Kuaishou, Xiaohongshu, and WeChat Video Channel
specializing in household goods verticals participated in the
event, setting a new record for the highest number of livestreamers
in the home furnishings category!
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imm;%:'ii“ﬁlﬁﬁ Event Highlight
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Onsite Conference Review

2024 ERGEMTEES
N,
RS - iTE8m EHEE
2024 China Department Store Innovation Summit - Foreseeing
Trends - Creating Bestsellers - Marketing Revolution

SRR ZEREA. XKW, EE,
FaEE. WEEAKS

Attendees: Product Selection Decision Makers, Buyers, Operators,
Platform Hosts, Private Domain Group Leaders, etc.

‘z‘%’i)‘l*ﬁ'.*ﬁ Scale + 300+

he 117 China Daily-Use A~ * ‘es Trade Fair

YAHRSEE RS IR
202481 BB H R G

2024 China Department Store Innovation Retail Summit - Foreseeing
Trends - Creating Bestsellers + Marketing Revolution

S AR Histdk, AFERW. BEEW

Attendees: outbound enterprise. pioneering company.
transnational enterprise

‘z?i)‘(*ﬁ!* Scale - 200+
&

HEEEARBERink@ AN xS

Douyin E-commerce Home Furnishing Doulink Merchant-Talent
Double Selection Meeting

SRR miEE. EA

Attendees: brand merchant. influencer

5%@*%*% Scale « 100+
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L Y] ity

FA Ll

RAEEAARKBENNRNESAR HARBUFARX RF
40 Claning ol CateoryTrend naysisand BHBASTRTEEHRERELS  MERH  ARES - RERR

JD Home & Kitchen Category Merchant Recruitment Event Kuaishou E-commerce Merchant Recruitment Event
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Summer Department Store Festival

1 =7
EHBREBAERK J H=mn ENERits 2ZEm

Exposure exceeded

2272W- X
23t EohE 12.8W EHBED

. . . 78188-78208 LiBg&%a
Cumulative interaction 2 ]

Ho b 35 5 B I A o
A=} +
mizsstE LO60W
Online media exposure amounts
AY =1 2 o0 A A - = mERE
AREBEBNE mmag: jEEEEAmAZES
Hot spots e QI LTI

RTHH, B EFMAE DL E

78188-7H208 EBE®S |
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20 AEEXAIFEDIET | 09 BEIE "B Hl ! BERSESHEHEE

21 IBSH@EETMHAR

2 BRAMTEE—RIZ\G HEHSIES
2 ?E{fl_lizfi?ﬁ%{ﬁ% “ # #8 B EIEE KELL

24 ERMIBEREFAXS

2 BRRERAEHEE oasen - B TOP28

26 RE-RIBAINBEELFRR 043585

27 ERREAFTEL g 3 8 5 e
,, "o =438.5W mia

29 ERAERRDERHMET 7 L FAH iati i
_ \ ' BASILTUNAS AT — A Department Store Association Joins
0 BAEAROsEE ; w ll  TTARMErRESE WK e

51 BRRRGEER bassar n Forces with Douyin E-commerce
R Rl o o | © G2 W es=nmx s Co-creating Hot Topic
- oo #SummerGetRidOf TheOfficeLook
34 TEREFAFBZE 043527

Q BXE%R - £1F Q 1EXIER - FHREHF TO P28
35 KRAZEREAR 0 435.27 g q a1y
© EleRE s O am Reaches Hot List with 43.85 Millio

5 EEERE oamn —_— - (438.5W) Super Exposure
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Exclusive Release: 2025 Color Trends

L EEGSEFarEBEENEINEPOPES, A HhEEEEREG, EHE. £H AN ES. E8MA
iR E = XA, LR EHIHE

CDATF invited the authoritative color trend institution, POP Trends, to release a color trend report. This helps supermarkets, distributors, agents,

e-commerce platforms, and brand companies to lock in product styles ahead of time, meeting market demands.

(8 2025 |
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2025.7.24-26
EBHEPRE %0 (SNIEC)
16 KRIE W1-W5, E1-E7, N1-N3, N5

D J& %5 $04E Exhibition scale

i5) 190,000n3

SEEYOU IN

2025/ BiES

BXZR A1

Contact us:

R{uFiT HiIAE1E W&
Booth Enquiry Market Cooperation Visitor Enquiry

+86 010 5933 9075 +86 10 5933 9313 +86 400 819 1644
ting.he@rxglobal.com nicole.cil@rxglobal.com cda@reedhuabai.com

www.cdatf.com




