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Overview & Highlights

ERH XK (SQM)

180,000 | 2,800

ERmEFR /'SQM Exhibition Area SR / Exhibitors

196,355 | 559

MARIME L LEREF / %% - & 4 N RMEEXIS /

CDATF Online broadcasts viewers

Eﬁéﬁi‘l‘ Exhibitor Statistics
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Exhibitor Overall Satisfaction

82"

EENANERRRTAR /
Satisfied

83”

EBREEFEITFUT T
JBRAL/

Reserved

62”

EERTSEEELAFRSRE /

Recommended

81"
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Promoted Business Matchmaking

OOO

Multi-channel Procurement Matching Meetings

90,000 | 33

S AR / Attendees

E kX ZKH / Delegation Groups

' 4,000

BAFH LR /
Trade Buyers

RERSHENER

BRI O [0 J— 30%
Met potential [ [0 5o B— 36%
buyers during the B 520 34%
exhibition

EBERESHEiET 3 m BUSEPRTERER

15 E!Z'I‘zﬂ'. Obtained valid orders
Obtained valid 1 BB AARITE
orders during the Completed order on-site
xhibition = AREIT AR

Obtained sales leads

R R 8 W (%= R%5))
Top 8 Exhibitor Distribution (By product category)

16.14% & H /Tableware
14.78% «  WHhA&M / Storage Supplies
14.14% < 1FFE/KE/Drinking Utensils

1273% « = A&EF&/ Cleaning Supplies

9.41% [E XA / Cooking Utensils
673% — X% P& / Disposable Products
455% /]NZRE / Small Appliances
3.73% JIE / Cutlery
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SREIRER
Satisfaction of Exhibiting Objectives

B EERE

Partial Pavilions List

2 EERER

B XEmHOB=EHR
B TRER

L AEE=ER

B BERAREEBHRER
A& WLEERZRH

R [ GBSA BH

KWEENEF, M’
X% / Meet with existing

customers

WIS/ S ARHIRED
ZHRAEMKISR / Launch new

products/technologies

HEMNEREFPMEES
2 / Prospect new domestic
customersandleads ..ol

W B EE-m, IBNHEE
/ Promote and increase sales of
existing products

REHAVEHER. ERR =
SEIKEE / Prospect new =
distributors, agents and partners

Y 2 A
SRER “BRK" Mafa&ksMisiEiEe Eg

90% of exhibitors regard CDATF as an important platform to launch
new products and explore new business opportunities

90%

REBETHN

Exhibitor Testimonials

SEFINHEZLEENAIER
K, EFRRRARZ. SEA
MERA, NEITIEEEHE,
AU EFREHENF Mg
HE. WHBEEIEREIEN
ER, EAN—LEEAENER
ITREWIFERER, FEHHE
SRR T

The 115" CDATF has made great
efforts in online publicity, and
the publicity effect is obvious.
Many people came to our booth,
which is very helpful to us and
can better improve the exposure
of our products. Some of trade
buyers had been ordered during
the exhibition. In the meanwhile,
some interested order from
trade buyer are also being
followed up. Wish the CDATF will
do better!

an)ili

PINMOO

KNS EB=sMEEER
B, SER 7x"J*ﬁJl]EI’J AR
T#fﬁil‘ﬁf,ﬁ' R P AR=ER
ENZ—L, —FL—FF,
BSExF—LHEK, §
FER AR —LEFHE R, X
EXENVRFHER, tbEHK
EESEPa

We exhibited at CADTF every
year. This year, the quantity of
visitors, suppliers and supply
chain customers increase
significantly than last year, it
is getting better every year.
We always bring some new
products and always can

get some new customers
every year. This is a good
encouragement for us and a
motivation for us to participate.

Yeyathg >

E 15 Eﬁﬁf‘%)\mz#ﬁ&
ENBAU—EAZRERES,
EF‘&?E%)’E, %B%?i%ﬂ‘] Bt
PR Z Mk ENER, XRE
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#, ERFEIR.

The 115" CDATF gathered a

lot of trade buyer on-site, so
our booth was too crowded

to enter. The buyers is very
precise. There are many target
buyers who built connect with
us and some buyer are doing
e-commerce. This CDATF has
met our expectations and also
has become a benchmark in

the industry. | hope CDATF

can continue innovation and
become better in the future.

Key Words

Exposure
enchmark
Crowded

9

A RG—RE QA



EsEFERAERERRS S
The 115" China Daily-Use Articles Trade Fair

A\

iﬂﬁéﬁi‘l‘ Visitor Statistics

REGBEREE

Exhibitor Overall Satisfaction

92*

EFNBNERERTHR /
Satisfied

70%

ERRASEFRULARLT
KRB /
Recommended

87*

IRFTTIGLUEEEN 2022
FEER/

Revisit Intention

b=} AL
Shanghai.....coeeee... 29.30% Hebei....ooneveecerrireccnnes 5.44%
HL TH
Zhejiang...ceeeeeeeeens 21.26% ANNUI o 3.42%
7R A
Shandong........ccecccee 7.63% Henan .....cvceennccenns 3.09%
;Y 2
Jiangsu e 6.81% Beijing & Tianjin .......... 2.08%
7 e
Guangdong..........ccce... 6.56% Hunan ... 1.49%

MR G LELAT 8 fi

Top 8 Visitor Primary Business

0
b ........... 1X38 / 4258 / Dealer / Distributor

L& 7 / Wholesaler
1 0,
% 4=/ / Manufacturer
9.68%
— B3/ / Online Retailer
7.59% o .
Gl il R / Enterprise Procurement
4.80% BRIEREMRLRIE /
) Department Store & Other Retailer
4.82% B & EFIIE /
[ Supermarket & Convenience Store
5.15%

L) #HO / Import & Export
(y AR EERIT R AT B /

o visitors play a key role in making

purchasing decision

MO 516

Visitor Geographic Breakdown

=

Fujian .esiiinncnnecs 1 .480/0

PN}

JiaNgXi.eeunennsiisienernenienes 1.29%

el

[ V] o1 OO 1.29%

o

Liaoning ......ccceecereveeeenne 1.16%

)i

Sichuan........coeeerevennns 1.08%

Hfty L
Others. ... 6.61 ob‘?\gy/‘””’» .
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Top 3 Visiting Objectives Partial Delegation List
‘I—:?”i_)"';ﬁifﬁfﬁ & kA
55 & = — s
KEG = RES, NS view business HEERATER AREAMB =55
B UESEY cooperation with partners RIRRE B LERE
Obtain the latest trends w Expand the resources B/ R AT
and prepare for product of suppliers and . o .
planning and procurement _ partners K& =i )\ et K 5
v v B IHEATS
R L= PO AR
o & AEE
93% 9 5 /0 93% FNEREEE

B e R,
B LFEE
SRR H
R EEE
ATHE R/ ARt ATHT

° ° 4 0/ R TIHE
(1] ERATHRME T

ma “EE ArmeRwERREResn ERT S AN G EIAET

o q N EEN)
949% of visitors regard CDATF as an important platform to
purchase new products and gain access to the latest trends EEHERE N

REE satisfied W= E satisfied REE satisfied

B OAIE
BERFESNE

R BAE
Bl NG B ol

B 52 UAX 5 B = o R A

Favored Products by Visitors B R E R B
& HRE
fi 8 Wi i ¥ 8 BiF= R 251 TEEHN\ERHH
Top 8 Categories of Base Material Top 8 Categories of Products R R
Z R BRI R G H
- ¥BEEI& / Plastic Products . 15387k & / Drinking Utensils
- MEHIH / Ceramics . &7E M / Cleaning Supplies
- IHHEHIGE / Glassware - #&H /Tableware .
- TSR / Stainless Steel Products - $RE / Cookware
- F17R%l & / Bamboo & Wood Products - B/ Hdm /Bathroom Supplies
. F&H& /Hardware - ZYEREE / Cooking Utensils
. 4fiABH & / Cotton Products - U4 RS / Storage Supplies

- BREF4EHI S / Synthetic Fibre Products - J1B /Cutleries
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TAP $iR T R{R RSP

TAP Privilege Members Program

* HEBHREEENITINEERKEEE. EEEREFHTEFREELK

Target buyers with clear procurement intention who are from shopping mall,
supermarket, lifestyle store, e-commerce platform, etc.

1082°

= e

SELR /TAP Privilege Buyers

92%:
o =

ENE BRI mhE /

92% of domestic key brands of

shopping mall and supermarket
have been covered

559

B RMXT SR /

Business Match-making Meetings

Hh@# 223 54 LB S
Including 223 online
matchmaking meetings

Buyer Testimonials

66

RpiE
P
[ — 1

o
275

Key Words

Efficient
Accuracy
All-round
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BORRSS, RIiRIE, Ral, H1S5ENTTAE
TRATHE T amhE B RIS AR AR, £
BENERANBRBERMSER, RN
HINESTHT EBSRENES. TEH
FXR, HNARNTE T @EENE. FLEH
BB E N EA R IR M Y o
AR5 2022 FRBHSREAESHE(E!

As a loyal visitor of the CDATF, we attended this
show as Diamond VIP in July every year. We got fully
range of services and enjoyed a great experience.
Before the exhibition, we communicated with the
organizer about the situation and development
direction of several brands under Rainbow Group.
According to our procurement demand and
cooperation mode, the organizer customized the
special business purchasing match-making
meeting for us. Besides, to make an appointment
with various category suppliers during the
exhibition. To hope the CDATF will continue to
introduce more great products and manufacturers
to terminals. We look forward to more cooperation
with the CDATF in 2022.

P)

E&'«z

JxL ERHATE

Wangfujing

2853 TAP $5E SIRIRFEIR 5
Partial TAP Buyer List

* HEB R 93555 Listed in no particular order
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Markor Fumnishings

P Fmire

N B

suning.com

e
vip.com

RTSSHE - SRRt

FRZBESMERSTNHARNESEXY
yEE, LARMERZZ NG H R 2000+ N

RHFREEL IR, @I ENSERMBGE
MY, HNERERS, REINDSHENE
BB, EE, AE(TTE T SIE,

RETEMME, REGBESARINRERT
— I XFR TR EE S (KRR, 1%
£ TAP HBART LA A% !

It was the first time to participate in the business
match-making meeting organized by the CDATF
and joined the exhibition as a purchasing

group and issued a procurement invitation plan
to 2000+ suppliers. Through the reasonable
planning of the organizer before the exhibition
and the registration of suppliers on demand, the
on-site communication with suppliers is more
accurate. At the same time, it saved the visiting
time and improves visiting efficiency. Thank

the CDATF provided us a great platform with
customized matching services. Wish the TAP
team will do better!
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- 2,680,187

3,498,465*

Media Exposure

on Various —
Platform =
BESELE BIEEIE A

3’81 2’36537(
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188,000
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EEB4LR

B TR EHER

MBREBRE-RER

‘BSEMERS” (MECRBERTE) HHEE
Business matchmaking services have
yielded fruitful results

. 79 52,444 AMBICMARTELILERHIETE T 2,800 RILRERE,
Recommended 2,800 high-quality exhibitors to 52,444 pre-registered visitors.

- PEESREBRIEEREI 13 R,

The average exhibitor has been recommended 130,000 times.

MARIAA “TELkmsSioyt” HEHERESK
94% of visitors who participated in business-matchmaking
thought it helped them to visit the exhibition more efficiently..
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Partial Media Partners
* HEB A 93 56 fa Listed in no particular order

mi  WNESE (HAWR eema SHRLRE Mishse
L C"ﬂ' Y 8 @ m lmi . =1
OF - /7 L w23 B AEX FATET
i Co. ews 8 : < > N
omeEn callen  (omsmen FSF DRI

somme DXER  oE@EG- o4l chid@E (@@L

iL®OF A2 K # & Werw.giamiorg.com %JUH’JJ—.J.EM"*IE%

SEE YOU IN %116 /&
OU FEIHRAEEEmEAE
The 116" CDATF 2022

2022.7.21-23

L BFREPRIE S Al (SNIEC)

www.rxhuabai.com

Tﬁﬁﬁmﬁmﬁﬂ

RAIFAT EMEn &51F

Exhibitor Enquiry Visitor Enquiry Business Cooperation

T: +86 01059339075 T: +86400819 1677 T: +86 0105933 9482
E: ting.he@rxglobal.com E: cda@rxglobal.com E: mark.zhu@rxglobal.com




